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of retirement multiple times because the industry needs his help

and has called him back. His skill is too great to keep hiding in
retirement, and in a time of need, he has always been there for this industry.
He is a man who guides, and he has guided multiple coffee companies to help
revolutionize the specialty coffee sector into what it is today. ITis commitment
to quality can be seen in the success of the businesses in which he has been
involved.

3 Iton McFwen, a man truly dedicated to his work. He has come out

You Must Pick Coffee First
McFwen is a graduate of Macdonald Caollege of McGill University with a
Bachelor of Science degree in Food Management.

In the 80's, McEwen bought the company, Second Cup. Having visited origin,
he had great respect for end work that goes into the product from seed to cup.
Having witnesses how complex and difficult the entire process is to create the
final cup, McEwen gained a vast appreciation. So much so that he took 129
franchisees to La Minita, Costa Rica prier to opening their shops to ensure
their passion for quality as well.

“Lalways say that when you are in the business to understand it, you have to
go 1o origin because no one can explain it (o you” explained McEwen.

‘To this day, every [ranchisee must pick coffee first, before opening their
business doors.

McEwen served as a Director of 'Lhe Second Cup Ltd. since 1988, and he also
served as the President and Chiel Executive Officer of Second Cup from 1988
10 1996 and [rom 2000 o 2004,

During his time at Second Cup he was in charge of mulliple United Stales
acquisitions from 1997 1o 1999. In July of 1999, McEwen decided to retire
and travel Lo see the world, However, retirement did not last long, In Oclober
of 2000, McEwen returned to Second Cup for about 17 months after being
asked to come back to help in a time of need. After Second Cup was sold to
CARA in 2002, he stayed two more vears and then retired for a second time.
Soon after, he retired for a
second lime in 2004, and
moved o Calilornia.

Working Magic in
Multiple Companies
McEwen has been a
Director of Franchising
Corp., Gourmet Coffees
since November 1995, a
Director of Coftee People
Inc. since 1998, and
Director of Swiss Water
Decaffeinated Coffee
Income Fund and Swiss
water Decaffeinated
Coffee Company Inc.
since July 19, 2004. ITe
has also served as the
President and Chief
Fxecutive Officer of
Coftee People Inc. since
May 1998,

Since 2006, McEwen has been on the board of Distant Tands, a roasting
company that also has mills, farms, and an green trading group. Tn fact they
have been providing the roasted coffee to Panera for eighteen plus years. Their
food-service oriented roasting plant in Texas also specializes in singe serve.

McEwen has served on the Strategic Planning Committee of the Specialty
Coffee Association and on the board as well.

The 80’s to Now

McFwen entered the specialty coffee industry in the 80's. As with many
things. the industry has evolved. When McEwen entered the industry, less
than 10 percent of the market was specialty.

McEwen shares his observations, “When we first came into the coffee sector,
specialty coffee was unclearly defined. it was really just five percent of the
United States, it was definitely less than ten percent. Take Gloria Jeans as an
cxample. The company is a good measure of how fast the industry grew. ‘The
first meeting of the Specialty Coffec Association of America (SCAA) in New
Orleans there was about 200 attendees. ‘Then the Berkley show and then
finally we were in Seattle, serving 5,000 people just two years later, It turned
from a specialty business into something else”

Once the larger players, whom previously were not in the specialty sector,
witnessed what was going on in the specialty industry, it, as a whaole,
transformed again.

“lhey put on the ‘specialty’ hat and then specialty coffee was not as special.
It really turned from really a boutigue specially business to a mass specialty
business. Il helped accelerale the growth,” McEwen said.

McEwen has come oul of retirement three times and is still guing strong. The
company had challenges and obstacles and McEwen was ready to respond.

A Trip to Origin Makes a Difference
After McEwen's first origin trip, he repeated the venture and added other
origin countries as well as industry conferences such as Sintercate.

Hopes and Dreams
McEwen hopes Lo soon see an increase in the quality of the coflee beans that
are brought into the Uniled States,

While the rise in coffee prices is frightening to some, McEwen embraces it.
“Cotfee is not too expensive, there is tremendous value in it! I mean, sure
there are expensive drinks served in coffee shops, but vou can purchase
good coftees and brew them at home. I do not have one favorite coffee. A
good Central American or Colombian is always good. One that sticks out is
Yiregechifte”

With home brewed caffees, the I-Cups are a popular topic talked about
across the board. McEwen says, “K-Cups have been driven by a convenience
mative. They will grow in its current state until it fills the convenience
demand, which will never be 100 percent. Only then will there be an increase
in quality, and not just in convenience”

A Final Word

McEwen left one great piece of advice behind. TTe said, “Tt is easy to start, but
hard to stay. Study very carefully and visit lots of stares. Dig deep. Tigure out
what the real challenges are”
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